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Digital Marketing Tools Guide

“A complete guide for Digital Marketing Tools”
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Digital Vidya is training partner for Go

Serious about Digital Marketing?

Join Upcoming FREE Online Orientation Session
Sign-up at www.digitalvidya.com

gle and B Microsoft in India to train their partners


http://www.digitalvidya.com/digital-marketing-trainings/digital-marketing-orientation/
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#1 Hello Bar

Drive more attention to your most important website content with Hello Bar,  Try It Out
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Free Sign Up NEW Try it Out

What is it? Show a customizable bar at the top of the pages on your
blog/website.

What are common uses? Get people to opt-in for your newsletter or

drive them to an engagement page. Can also be used for site-wide
notifications.
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#2 Rapportive
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What is it? A browser extension for Gmail that shows rich social profiles
based on email address.

What are common uses? As the lead notifications arrive in your mailbox,
you get a better idea of who just gave away his/her email address. Also,
take a quick look at people’s conversations on social media and mould
yourown conversationaccordingly.
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#3 RaplLeaf

, rap'eaf WHYRAPLEAF?  UNDERTHEHOOD  PRICESTIMATOR  ABOUTUS  BLOGLEAF  LOGIN

Real-Time Data on 80% of U.S. Emails

DATA APPEND OR API, WE'VE GOT YOU COVERED

50-75K

1. UPLOAD YOUR LIST 2. SELECT FIELDS 3. GET bATA

What is it? A data append service that works based on email-id (US only).

What are the common uses? If you've got email-ids, you can use this
service to get enriched demographic data so that you can segment and
target better.
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#4 Subscribers Magnet

SUBSCRIBE TO OUR FREE NEWSLETTER

What is it? A customizable opt-in form for your blog. It can appear in a

pop-up, in the sidebar, within the blog itself, in the blog comment, asa
header strip and as a floating footer.

What are the common uses? Get your blog visitors to part with their
email-address and build your email list.
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#5 FollowerWonk

Search Twitter bios

December 20, 2012: We've got some new engagement metrics! Learn more.

Who are you looking for? Whether it's new talent, customers, or just friends, we help find whom vou're after.
Subscribe now for in-app following and more great features. Want to weed dormant users from users you follow?
Or, see example searches for lovers & haters, Cl

journalists, NYC architects, vampires?, most follc
fewer options

Location: See exampie
Name See example
URL: See exampie

Min following Max following:

Min followers: Max followers

Min tweets Max tweets:

Limit search to: | All Twitter users 24

What is it? Search through the bios of Twitter users.
What are the common uses? Fromthelead generation perspective, it's

another good place (apart from LinkedIn) to find people you can target for
your product/service.
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#6 Unbounce

Uan Support | Log In or SIGN UP FREE

ABOUT FEATURES TEMPLATES LANDING PAGE EXAMPLES PARTNERS PRICING BLOG Contact Us 1-888-515-9161

Build high converting landing pages in minutes

Start A/B testing today for better results tomorrow

(N S R e
START MY FREE 30-DAY TRIAL

__ Features

What is it? An online tool to build & host landing pages that doesn't
require programing. The A/B testing is part of the package.

What are the common uses? If you don’t want to be dependent on
programmers for creating your landing pages, this is for you. And the A/B
testing functionality helps you play around with variations and find a
winner.
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#7 GhostRec
=
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What is it? An easy to way to find how your visitors use your website.

What are the common uses? For lead generation, it's very useful to
record sessions of how people behave on your landing page. What
catches their attention, where they slow down and what areas they just
skip. And of course, if you offer a trial of your product, this is pretty handy
in knowing why your trial to paid conversion is low.
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#8 Customer.io

Customer.io  Write Better Emails  Pricing  Help  Blog Signin

All email for your app
in one place

Send segmented newsletters without
bugging developers

Change transactional emails without re-
deploying your app

Create lifecycle emails to activate more
customers

Create a free account

No credit card required to sign up

What is it? A simple tool to send segmented, transactional or lifecycle
emails.

What are the common uses? The biggest one is to send lifecycle emails

with a small amount of investment. It's great for getting started with
lifecycle emails.
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#9 Intercom.io
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Whatis it? A dashboard to visualize the activity of your customers and to
send them customized emails based on their activity.

What are the common uses? Based on the activity of your users on your

application, you can segment them and send custom messages. It's useful
for converting trial users into paid ones and for retaining the paid users.
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#10 Mixpanel

Build funnels on the fly.

The most flexible, easy-to-use, and beautiful way to improve your conversions.
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What is it? From the lead generation and sales point of view, it's an
analytics system with funnel visualization that goes beyond web pages.

What are the common uses? Again, fromthelead generation and sales

point of view, it allows you to create arbitrary number of funnels that
track interactions beyond webpages. For example, you could say, people
who visited landing page, then filled up guide download form, then clicked
on the email link to guide download.

Serious about Digital Marketing?

Join Upcoming FREE Online Orientation Session
Sign-up at www.digitalvidya.com
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Interested? Contact Us!

Q+91-801oo33033 DA info@digitalvidya.com

www.digitalvidya.com
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